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Project Introduction
In Summer 2021, the District of Kitimat embarked on a 
planning process to develop a Concept Plan for Nechako 
Centre. Once a prominent shopping hub, Nechako Centre 
has experienced changes over the years and is currently 
underutilized as a commercial centre. The Concept Plan will 
explore new uses for the site and provide policy direction on 
land use and activity. This includes evaluating the potential 
for new residential units, employment opportunities, 
recreational areas, and attractive public spaces. 

To inform the Concept Plan, the District of Kitimat 
launched a community survey to provide an opportunity 
for District residents to share their initial input for the 
future of Nechako Centre. Feedback collected through 
the survey will help the District to understand community 
values and identify opportunities for ensuring Nechako 
Centre meets the needs of current and future residents. 

Reimagine 
Nechako CentreNechako Centre
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The survey was available both online on the project’s website 
and in hard copy from October 8 to October 31, 2021. The 
survey received a total of 820 responses – the equivalent of 
10% of Kitimat’s population! The survey contained a mix of 
multiple choice and open-ended questions. For some questions, 
respondents could select more than one option. Where this is 
the case, ‘please select all that apply’ is noted. The open-ended 
questions were optional and not required to complete the survey. 
A summary of the feedback collected is presented below.  

The survey results will be used to inform the draft concept plan 
and policy recommendations which will be presented to the 
community for input in Spring 2022. 

SURVEY QUESTIONS
ABOUT THE RESPONDENTS 

The survey asked a series of questions requesting demographic 
information about the respondents. The answers to these 
questions help to inform the District of Kitimat about the 
demographic make-up of survey respondents and their 
connection to the study area, Nechako Centre. 

Q: Where do you live?

The highest response rate (69%) was among respondents who are 
residents of the neighbourhoods of Whitesail (35%) and Nechako 
(34%). This is significant because it indicates that most respondents 
have a direct connection to Nechako Centre. Some respondents 
indicated they live in Kildala (16%) and very few respondents 
indicated they live elsewhere in Kitimat or in other areas. 

Whitesail

Nechako

Kildala

Cable Car

Downtown Kitimat

Other (Please Specify)

Kitamaat Village/
Village Road

Strawberry Meadows

35%

34%

16%

6%

3%

2%

2%

2%

METHOD FOR ANALYSIS
The survey results are presented as an overall summary of all 
responses from respondents across all neighbourhoods in the 
District. This includes Nechako, Whitesail, Downtown Kitimat (City 
Centre), Kildala, Strawberry Meadows, Cable Car, Kitamaat Village 
and Village Road as well as areas outside of Kitimat. 

The District of Kitimat is interested if the responses submitted by 
respondents living closer to the study area of Nechako Centre 
differ from responses submitted by respondents with a more 
distant connection to Nechako Centre. For this reason, the survey 
summary includes key takeaways from respondents who indicated 
they live in Nechako or Whitesail. Not only is Nechako the 
neighbourhood in which Nechako Centre is located, but these two 
neighbourhoods are the geographic areas that are most impacted 
by future developments in Nechako Centre. 
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Q: How long have you lived there?

Many respondents are long-term residents of Kitimat. About 50% 
of all respondents have lived in their respective neighbourhoods 
for 20 years or more. This trend is consistent for respondents 
from both Whitesail and Nechako. The greatest proportion of 
respondents from each neighbourhood indicated they have lived 
there for over 20 years.  

The next most common category overall are respondents who 
have only lived in their neighbourhood for 5 years or less (21%). 
This is consistent for respondents from Nechako, however 
slightly more respondents from Whitesail have lived in their 
neighbourhood between 11 and 20 years. 

Q: Please indicate your age range:

The overall most common age cohort of respondents is between 
35 to 54 years (40%) followed by 20 to 34 years (31%). This trend 
is consistent for respondents who indicated they live in Whitesail 
or Nechako. 

<= 5 years 21%

6-10 13%

11-20 17%

> 20 years 50%

<= 19 years 3%

20-34 years 31%

35-54 years 40%

55-74 years 23%

>=75 years 3%
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CURRENT PATTERNS & BEHAVIOURS

The next series of questions were asked to inform the District 
of Kitimat about current patterns and behaviors of respondents 
across different neighbourhoods.  

Q: What are your primary reasons for visiting Nechako? 
Please select all that apply. 

Respondents were asked about their primary reasons for visiting 
Nechako with the option to select multiple reasons. The top 
reason, indicated by 67% of all respondents, is to access services 
(e.g., dentist, doctor, etc.). The second most common driver 
for visits to Nechako is to shop there, indicated by 39% of all 
respondents, closely followed by respondents who indicated they 
live there (38%). 

The primary reasons for respondents from Whitesail and 
Nechako to visit Nechako are the same however significantly 
more respondents from those neighbourhoods indicated they 
visit Nechako because they live nearby than to shop there. 
Respondents from both neighbourhoods indicated they primarily 
visit Nechako to access services (70%). 

A significant proportion of respondents from both 
neighbourhoods also indicated they visit Nechako to use the 
recreational facilities (e.g., skateboard park, tennis court) (22%).

I access services there 67%

I shop there 39%

I live nearby 38%

I use the recreational
facilities

22%

I don’t visit Nechako Centre 14%

I visit friends or family 12%

I/my children go to
school there

10%

Other (please specify) 9%

I work there 3%

I own property/
business there 2%
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Q: If you selected that you don’t visit Nechako Centre, 
please select why. Please select all that apply.

Respondents were also asked why they do not visit Nechako 
Centre with the option to select all reasons that apply. The 
highest response among respondents who indicated they do 
not visit Nechako Centre in the previous question, is that the 
current services at Nechako Centre do not interest them or 
meet their needs (81%). This was most strongly communicated 
by respondents from Whitesail and Nechako (95%). A significant 
proportion of respondents from other neighbourhoods also 
indicated that they are less likely to visit Nechako because they 
live down the hill and do most of their shopping downtown. 

The current services at 
Nechako Centre don’t 

interest me/meet my needs
81%

I live down the hill & do most
of my shopping downtown 16%

Other (please specify) 13%

I prefer to shop online/
out of Town

5%
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Q: Where do you currently shop for daily needs  
(e.g., groceries, pharmacy, liquor, etc.)? Please select  
all that apply.

Respondents were asked to indicate where they currently shop 
for daily needs such as groceries, pharmacy items, and liquor. 
Many respondents selected multiple locations, however 98% 
of all respondents indicated that their primary location for 
accessing daily needs is Downtown Kitimat which includes City 
Centre and Mountainview Square. This trend is consistent among 
respondents from Whitesail and Nechako. 

Only 16% of all respondents indicated they access daily needs 
in Nechako Centre. This is true even for respondents who live in 
Whitesail and Nechako – only 17% indicated they shop locally.

Interesting to note is that more respondents living in other 
neighbourhoods indicated accessing daily needs in Nechako 
Centre than respondents living closer to Nechako. This shows 
that residents north of the Nechako neighbourhood may be more 
dependent on accessing daily needs from Nechako Centre given 
their distance from Downtown Kitimat.

Downtown Kitimat 98%

Nechako Centre 16%

Service Centre 7%

Other (please specify) 7%

Kildala Grocery 4%

Terrace 88%

Online 62%

Downtown Kitimat 36%

Prince George 24%

Smithers 6%

Other (please specify) 5%

Prince Rupert 4%

Q: Where do you currently shop for other household 
needs (e.g., furniture, décor, clothing, home goods, etc.)? 
Please select all that apply. 

Respondents were also asked where they shop for other 
household needs such as furniture, decor, clothing and home 
goods. Similarly, respondents had the option to select all options 
that applied. 

Most respondents (88%) indicated they travel to Terrace for other 
household needs. The next most popular location was online, 
indicated by 62% of all respondents, followed by Downtown 
Kitimat, indicated by 36% of all respondents. This trend is 
consistent among respondents from Whitesail and Nechako, 
however, a greater proportion of respondents from those 
neighbourhoods shop online (66%) compared to respondents 
across all neighbourhoods (62%). 

Another location where respondents indicated they shop in is 
Prince George, indicated by 27% of respondents from Whitesail 
and Nechako and 24% of all respondents. 
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RESIDENT VALUES & FUTURE OPPORTUNITIES

The next series of questions identify what respondents value 
about Nechako Centre and present key areas of opportunity for 
future improvements to the area.  

Q: What do you like/dislike about Nechako today?  
Open-ended response.

The survey included an open-ended question to understand 
what residents like and dislike about Nechako Centre today. All 
responses were organized by positive and negative comments 
and grouped together by theme. The following graphs present 
any theme that was repeated by more than 1% of respondents or 
mentioned 20 or more times. 

When considering what respondents like about Nechako, 
local shops and services received the greatest proportion of 
responses from respondents across all neighbourhoods (28%). 
The central location of Nechako Centre emerged as the second 
most common response (25%), followed by the potential the 
area has for more shops, services, recreation, entertainment, 

Local shops & services 28%

Location 25%

Potential - shops, services,
recreation, entertainment,

family-oriented activities
23%

Community
spaces/amenities

13%

Accessibility - 
walkability, parking 8%

Poor appearance - 
abandoned derelict 

building; graffiti; garbage
69%

Limited shops, services,
amenities, entertainment 14%

Safety issues 9%

Underutilized space 8%

and family-oriented activities (23%). The most appealing aspect 
of Nechako varied by the respondent’s location but one of these 
themes was mentioned across all neighbourhoods. Respondents 
from Whitesail and Nechako felt most strongly about the area’s 
location, followed by its potential.

The negative responses were mostly around the appearance of 
Nechako, with respondents from all neighbourhoods mentioning 
the abandoned buildings, graffiti, and general state of the site 
(69%). Respondents also noted the limited shops, services, 
amenities and entertainment Nechako has to offer (14%), 
and some expressed concern over safety issues (9%) and the 
underutilization of space (8%). These trends are consistent among 
respondents from Whitesail and Nechako.  
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Q: What three words would you use to describe your vision 
for Nechako Centre in the future? (Open ended response)

Respondents were asked to provide three words to describe their 
vision for the future of Nechako Centre. Many different words 
were mentioned that describe either a quality of the area, a future 
use, or amenity. Key words that were mentioned a significant 
number of times, 20 or more, are shown below. 

The two most frequently mentioned words by all respondents are 
‘shopping’ and ‘clean’. Both received more than 100 mentions to 
the survey question – ‘shopping’ was mentioned 148 times and 
‘clean was mentioned 134 times. The third most mentioned word 
was ‘modern’, mentioned 72 times.  

TIMES MENTIONED KEY WORDS

100+ mentions Shopping, Clean 

50 – 100 mentions Modern, Safe, Useful, Community, 
Family-Oriented

20 to 49 mentions Fun, Attractive, New, Inviting, 
Updated, Convenient, Vibrant, Busy, 
Entertainment, Dining, Variety, 
Demolish, Accessible, Welcoming, 
Recreation, Mixed-Use, Green, Hub, 
Lively, Local Business

Q: What are your most important priorities for Nechako? 
Please rank the options in order of most important 
priority (1) to least important priority (6).

Respondents were asked to indicate their most important 
priorities for Nechako Centre by ranking the options in order of 
most important (1) to least important (6). The following graph 
shows the breakdown of responses from all respondents based 
on their top three priorities. 

Neighbourhood safety emerged as the most important priority 
overall, indicated by 70% of all respondents, with 41% of 
respondents considering it a 1st priority. Diversity of commercial 
services (59%) was the next most important priority, followed 
by recreational opportunities and activities (56%). This trend is 
consistent among respondents from Whitesail and Nechako. 

Neighbourhood Safety

Diversity of
Commercial Services

Recreational Opportunities
& Activities

Public Realm
Improvements

Connectivity & Walkability

Addition of
Housing Options

1 2 3

70%

59%

56%

49%

45%

25%
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Q: What types of additional commercial services would 
draw you to Nechako Centre? Please select all that apply.

Respondents were asked to consider potential commercial uses in 
Nechako Centre and to indicate what would draw them to the area. 
Respondents were able to select all uses that were applicable. 

Restaurant, food, and beverage services have the highest 
potential to increase visitors to Nechako Centre, indicated by 91% 
of respondents across all neighbourhoods. This was followed 
by general merchandise stores (64%), supermarkets and other 
grocery stores (57%), and sporting goods and hobby stores (56%). 
These were also the top four responses provided by respondents 
from Whitesail and Nechako. 

Restaurant Food
& Beverage 91%

General
Merchandise Stores 64%

Supermarkets &
Other Grocery Stores

57%

Sporting Goods
& Hobby Stores 56%

Furniture & Home
Furnishing Stores 51%

Building Materials, Garden 
Equipment, Supply Stores

40%

Health & Personal 
Care Services 37%

Other (please specify) 19%

Responses in the ‘other’ category included examples of specific 
shops and services respondents would like to see in Nechako. 
The range of responses indicates the strong desire for more 
commercial uses in all categories.
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Q: What other uses do you think are suitable at Nechako 
Centre? Please select all that apply.

Respondents were asked to indicate what other uses they 
consider suitable for Nechako Centre with the option to select 
all uses that apply. The top two responses from respondents 
across all trade areas are social hubs and gathering spaces 
(74%) followed by indoor or outdoor recreational spaces (72%). 
Responses in the ‘other’ category included examples of such uses, 
confirming the importance of access to recreational spaces for a 
range of activities, especially for families with children, and youth. 
This trend is consistent among respondents from Whitesail and 
Nechako. A significant proportion of respondents from these two 
neighbourhoods also identified office spaces as a suitable future 
use for Nechako Centre. 

Q: What type of recreational activities would you like to 
see at Nechako Centre? Please select all that apply.

When specifically asked about recreational activities, family-
oriented activities, and events such as a market or street festival 
received the greatest number of responses from respondents 
across all neighbourhoods (81%). Outdoor recreation uses such 
as parks, green spaces, and sports courts (55%) received the 
second greatest number of responses overall, followed by arts 
and cultural centres such as a theatre or museum (51%). These 
were also the top three recreational activities mentioned by 
respondents from Whitesail and Nechako. A significant proportion 
of respondents from these two neighbourhoods also mentioned 
the desire for an indoor recreation centre or gym. The desire 
for recreational activities and entertainment options is further 
identified through comments in the ‘other’ category. 

Social Hubs/
Gathering Spaces 74%

Recreational Spaces
(Indoor/Outdoor)

72%

Office Spaces 38%

Residential (Rental) 23%

Other (please specify) 10%

Family-oriented
Activities & Events

81%

Outdoor Recreation 55%

Arts & Cultural Centre 51%

Indoor Recreation
Center/Gym

39%

Other (please specify) 11%
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Q: What other investments are needed in Nechako 
Centre? Please select all that apply. 

When asked about general investments in Nechako Centre, 
respondents indicated the highest need is for public realm 
improvements such as seating, lighting, landscaping, and 
gathering spaces, indicated by 76% of all respondents. The second 
most needed investment is for arts, culture and entertainment 
spaces and activities (53%). Thirdly, investments are needed for 
recreational facilities and infrastructure such as a ball court, gym 
or field (44%). This trend is consistent among respondents from 
Whitesail and Nechako. Responses in the ‘other’ category included 
examples of each of these uses. 

Public Realm
Improvements

76%

Arts, Culture,
& Entertainment

53%

Recreational Facilities
& Infrastructure

44%

New Office &
Commercial Spaces

36%

Other (please specify) 9%
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Q: Is there anything else about Nechako Centre you 
would like to share? Open-ended response

Respondents were also provided with an opportunity to share any 
other insights regarding Nechako Centre. Responses to the open-
ended question were organized by theme. Responses that were 
mentioned by over 5% of all respondents, or more than 20 times, 
are shown in the graph below. 

General Improvements 31%

Commercial development 18%

Desire for Change 16%

Community spaces
& amanities

10%

Family-oriented, kid /
youth oriented planning

9%

Safety 5%

Overall, respondents from all neighbourhoods mentioned the 
need for general improvements in Nechako Centre (31%). This 
includes comments about demolishing the existing buildings 
and rebuilding them, general clean-up, and investments in the 
public realm. Many respondents also commented on commercial 
development, mentioning the need and potential for more shops, 
services, activities, and entertainment in Nechako Centre (18%). 
A significant proportion of respondents simply mentioned their 
desire to see change (16%). 

There was some variation in the frequency of comments by theme 
among respondents from different neighbourhoods. Respondents 
from Whitesail and Nechako were most vocal about the need for 
general improvements to the site.


